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Source: YouGov (YTD 2024 VS. YTD 2023)
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In-store payments

Tap to pay – also very, very easy



Source: Nationalbanken, Norges Bank og ECB

Operating in the most digitalized region in the 

world gives us a huge comparative advantage
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The big brands have entered the payment scene
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THE BIG QUESTION:

«How to win the battle

against the giants?»



Creating customer value at another level 

Increase speed and lower costs 

Our three AI game-changers

Improve security for our users 



#1 Improve security 

for our users 

We have 3 million transactions daily. All of 
them are monitored, increasingly with AI. 

• Fraud prevention 

• Criminals using Vipps MobilePay as a 
payment service 



Creating customer value at another level 

Increase speed and lower costs 

 

  

Our three AI game-changers

Improve security for our users 



#2 Increase speed and 

lower costs
• Coding

• Increase productivity and convert it 
into speed 

• Customer support

• Marketing and translations



Creating customer value at another level 

Increase speed and lower costs 

Our three AI game-changers

Improve security for our users 







Our data will be increasingly important



Creativity
– what if? 



Personalize the app



From generic to customized 

communication with merchants 



Create a customized 

personal shopper



“Hi, If you’d like us to send your 

weekly shopping basket home at a 

lower cost than today, just let us know”



"Hi, we see you are spending a lot 

of time at the golf course, here 

you’ll find the best price on golf 

equipment”



The user is in control



THE NEXT BIG QUESTION:

«Is AI a fundamental 

part of your company’s 

strategy?»





That´s all

Thanks for your time

rune.garborg@vippsmobilepay.com
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